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Our	values

We are specialists in small group adventure

All our brands offer;

u Authentic itineraries

u Small group travel

u Local leaders

u Sustainable travel

We know our trips work because of the exceptional levels of 
positive passenger feedback
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Our offices & countries we travel to

TORONTO

PETALUMA

QUITO

LIMA

CUSCO

LONDON

MARRAKECH

JOHANNESBURG

MELBOURNE AUCKLAND

ISTANBUL

NEW	DELHI

BEIJING

KATHMANDU

HANOI

KYOTO

COLOMBO

NAIROBI

ARUSHA

SABAH

HO	CHI	MINH	CITY
SIEM	REAP

YANGON

BANGKOK

BUENOS	AIRES

RIO	DE	JANEIRO

ST	PETERSBURG

BUDAPEST

VENICE

Purple denotes	 a	city	where	an	
Intrepid	 Group	office	or	one	of	our	
operating	 companies	is	located.



James Thornton 
Managing Director, Intrepid Group

Six	tour	operator	brands,	21	destination	management	
companies,	300,000	travellers,	1600	itineraries,	100	
countries,	all	7	continents.	

But	we	only	do	Sustainable	Experience	Rich	Travel.		



Our vision, values & purpose

Our	values Our	purpose

OUR	VISION:

To	change	the	way	people	see	the	world



people don’t buy what you do
they buy why you do what you do.

Simon Sinek



Our purpose beyond profit

The Intrepid Foundation

Its purpose is pretty simple: to empower 
travellers to make a difference and to 
help communities in the places we visit. 

Responsible business

We're committed to operate in a 
responsible manner, incorporating the 
principles of sustainable development in 
the way we provide our travellers with 
authentic experience-rich travel.

Responsible travel

Our tours are all about giving back to the 
communities we visit and ensure we 
respect destinations, support locals and 
their economy.

Our	purpose	beyond	profit	 stems	from	these	three	areas	of	our	business



• Donations	matched	$-for-$

• $5m	donated	since	2002	

• Last	year,	almost	$1m	to	53	
projects	in	25	countries

• 2020	vision:	$3m	donations/yr

To have a purpose beyond profit,
you have to have a profit. 



KOTO Saigon Training Centre



Our purpose beyond 
profit



End of elephant rides 



Namaste Nepal Campaign









Dr Raj	Sisodia









Times Are Changing

Maximize	
Shareholder	

Value

Maximize	
Shared	Value

21st Century
Stakeholder	Corporation

20th	Century
Shareholder	
Corporation



Times Have Changed

Fair	Trade
Certified	Organic
Rainforest	Alliance

Energy	Stars
LEED

Next	20	years:	
Good	Companies

Last	20	years:
Good	Product



What is Measured?

Governance 

• Accountability 
• Transparency

Workers

• Job Growth 

• Compensation & Benefits

• Work Environment 
Community 

• Suppliers

• Diversity

• Charity/Volunteering 

Environment 
• Energy Use
• Facilities 
• Supply Chain 
Social Enterprise Business Models 
• Beneficial Products/Services
• Targeting Underserved Communities 
• Beneficial Supply Chain



Why Become a B Corp?

1. Be part of a global movement with shared values

2. Attract the most talented employees

3. Increase credibility and build trust 

4. Generate PR opportunities

5. Benchmark and improve performance

6. Protect a company’s mission for the long term

7. Build Collective Voice

8. Save Money



B Corp Community

• Today, there is a growing community of more than 2,100 Certified B Corps from 50 
countries and over 130 industries working together toward 1 unifying goal: to 
redefine success in business

ETSY



If more people travelled in the Intrepid 
way, then more people would have a 
greater level of understanding and 
compassion about the world and it's 
different people, cultures and issues. 
And those people can help to influence 
those who are not as well informed or well-
travelled. Ultimately rather than see anger 
and hatred that is perpetrated by 
ignorance, we would see more love and 
respect, built upon understanding. 

And that is the positive power of travel 
- to change the way people see the world.

James	Thornton
CEO	of	Intrepid	Group
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