
Whether coming from big companies, SME or startups: You have to engage with your
target group to reach the top, to stay ahead, or simply step into the spotlight. The
question is: How do you want to stand out, how do you find your way? Our answer:
Engage. But how? Meet our speakers and other participants at maXcomm Shanghai
2019. Learn more about strategic planning, content marketing, Chinese consumers,
branding in China, KOLs, integrated communication and much more. Explore new trends,
exchange visions and leave inspired.
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Who will attend?
Executives, Leaders and Managers specializing in:
• Communications (Corporate, Brand, Internal, 

External, Integrated, Multi-Channel, Strategic)
• Public and Media Relations
• Marketing
• Public/Government Affairs
• Public Policy
• Social Media/Digital Communications
• Community/Advocacy Relations
• Human Resources/Employer Branding

Become a Partner


