
In an ideal world, communication, marketing, and sales go hand
in hand to reach a common goal: the success of the company.
In reality, however, these departments often have a different
approach to achieving this objective. Intertwining the knowledge
of these closely-related departments and working collaboratively
to reach common objectives is essential.

maXcomm Shanghai 2020 asks to shed some light on the intricate
relationship between communications, marketing, and sales,
examining how companies can better align their activities,
improve efficiency, and drive revenue. High-profile speakers will
share different angles on how to connect these activities in a

streamlined process – from organizing roles and tasks, planning
campaigns, and creating content, to measuring performance
and digitalizing processes and
operations.

Join us for maXcomm Shanghai 2020 to explore new trends,
network with likeminded professionals, exchange visions - and
leave inspired.

Better Comms, Better Marketing, Better Sales?

Thursday, 22 Oct. 2020, 1.30PM – 6.30PM
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Who will attend?
Executives, leaders and managers specializing in:
• Communications (Corporate, Brand, Internal, 

External, Integrated, Multi-Channel, Strategic)
• Public and Media Relations
• Marketing
• Public/Government Affairs
• Public Policy
• Social Media/Digital Communications
• Community/Advocacy Relations
• Human Resources/Employer Branding
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